Subscription Economy: End of ownership
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RENT THE RUNWAY

Rent the Runway: A Netflix model for Haute Couture
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Three Ways to Access the Dream Closet

— D
RTR Reserve RTR Update RTR Unlimited
starting at $30/rental $89/month $159/month
Reserve looks for upcoming plans. Refresh your wardrobe each month. Access a constantly rotating wardrobe.
v Rent pieces for 4 or 8 days v Rent 4 pieces for your shipment v Rent unlimited pieces on rotation
v/ Book for tonight or months from now v Exchange for new pieces each month v Swap anytime, no return dates
+/ Free returns and backup size v Free shipping and insurance v/ Free shipping and insurance

BROWSE NOW LEARN MORE LEARN MORE
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Book by Cadillac: Luxury Vehicle Subscription Service
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